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Heâ€™s also restructuring the siteâ€™s 1 billion listings to make it easier to navigate. CEO Devin Wenig pledged to
spend big on marketing to lure more women and millennial shoppers to the digital marketplace this holiday, seeking to
shore up support for his turnaround strategy among.

The next phase will bring them to seven countries and 26 categories. Take-rate refers to the cut eBay gets from
every purchase on its site. Both in terms of how to list items properly if you're a seller and where to find them
if you're a buyer. Pepsi is a cash cow in the sense that its not growing but it is making large profit in the
meantime. In February, eBay's same-store sales grew 9. The year is shaping up well and I am confident in our
full-year outlook. Mar 25, Editors' pick: Originally published March  But he noted that eBay will likely be
more aggressive in marketing and customer acquisition once that happens, which could incur more costs.
Dogs are low-growth, low-share businesses and products that may generate enough cash to maintain
themselves. What used to be a thrilling experience for buyers was now an inconvenient waste of time and
money. When their growth slows down it turns into cash cows, which need less investment to hold their
market share. Essay Topic: Strategy Sorry, but copying text is forbidden on this website! To be fair, eBay isn't
betting its entire turnaround plan on structured data. But the structured data initiative seems to be the
company's main focus right now. As Wenig himself noted, this turnaround story will take time. We will be
launching an exciting new experience across mobile channels later this year. As eBay celebrates its 20th
anniversary this year, we are making rapid changes to position our business for the future. It just may not be
the fastest-growing player, Luria said. Creating applications for smart phones and tablets was a good way to
separate a specific department to its customers. Buyers were able to take time out of their day and make more
purchases with mix and match features. The company known as eBay, which started in , grew significantly
within a decade to become the number one e-commerce site in the world by sales revenue. It has also been
investing heavily in mobile and social to generate more traffic.


