
4PS OF TESCO MALAYSIA

Marketing Mix of Tesco analyses the brand/company which covers 4Ps (Product, Price, Place, Promotion) and explains
the Tesco marketing strategy. The article.

With values at an acceptable level of significance for Alpha being 0. Journal of Retailing, 77 1 ,  People are
the employees of the company who are undergo selection process held by the company. Table 2 Factor
Analyses of Variables. Dependent Variable: Motiveall The above results also reveal that there is no
relationship between product and place considerations with consumer motives. Buying motives: Finding out
why customers buy is tough but worth it. Future research should focus on other marketing mixes like people,
process and physical evidence. Kotler, Philip. Hakansson reports that promotion appears as an issue of how to
create an optimal mix of marketing communication tools in order to get a product's message and brand from
the producer to the consumer. Hung, Le Hong recommends that plans for promotions should be top-down
strategy built plans with tactical bottom-up purchase analysis and that they should be monitored frequently.
The product offering is vast so as to cater to every need and preference of the customers from different
segments of the market. But rather than associating goods with needs, the mood association mechanism
requires the brand to be associated with a particular form of pleasant condition such as relaxation,
achievement, or a state which can impart pleasant moods and feelings through very brief, simple messages.
Promotion Tesco uses lots of consumer promotion tools such as sample, coupon, premium price pack and
contest to accomplish sales promotion objectives. Thus, competing organizations in the industry will have to
slash their costs by a comparable quantity. Tesco Malaysia recently expand its product range by launching a
new range of products for babies â€” the Tesco Loves Baby range which comprises of three main product
categories which is diapers, wet wipes and toiletries. Strategies for building consumer brand preference.
Quelch, J. Tesco has recently launched new food brands at low prices. Croft, Nick. It consists of statements
where respondents indicate their degree of agreement or disagreement on a five- point scale -Strongly
Disagree, Disagree, Neutral, Agree, and Strongly Agree. Hoch, S. Retail product line pricing strategy when
costs and products change. The link between the dimensions of marketing mix strategy and consumer motive
is illustrated in Figure 1 above.


