
WRITE A BLOG ON LINKEDIN

Click Write an article near the top of your homepage. You'll see a Write an article button appear next to Like, Comment,
and Share in the top bar, below the .

So, you will get access to a number of views and a source of views. The trick is to select the image or video
and center it, as you would text. Host interactive content like contests and sweepstakes on your blog. Say you
are a career coach and you want to write about the top mistakes people make in job interviews. And they're
curious about the person behind the post. One of the best pieces of writing advice I've ever received was given
to me by my mentor when I started writing on LinkedIn. The point is the more engaging your content is, the
more exposure it gets. Published on: Sep 26, The opinions expressed here by Inc. Even if you don't get an
email, you will know if you have access if there is a pencil icon either to the side or below the paper clip icon
in your post status update box in your LinkedIn home page. Note that you can save your article in drafts, and it
won't appear to your network until you hit "publish. It's advice I've heeded ever since. A chosen image should
resonate with the demographics you target. Hyperlinks to other articles can also help you keep your word
count in check. Once again, please see the video for more details. They are some of the most read articles on
LinkedIn, so get more visibility for your business by engaging on them. My posts have attracted over a million
views and tens of thousands of likes, comments, and social shares. LinkedIn will prompt you to share what
you wrote with your connections. It makes sense to encourage your employees to become ambassadors and
share valuable content associated with your business on LinkedIn as well as on other resources. Give people a
reason to comment, like or share your article. Trigger a conversation and be sure to participate in it. For
example, when you are hosting a sweepstakes on your blog, send a message to your network to spread the
word.


